Name: Legal Aspects of Information

module/course Student workload: | Credits Semester | Frequency | Duration
code: 340 Minutes/Week | (ECTS): 5/6 Odd 1x/
Pl160111 3 ECTS Semester Semester
Types of courses: Contact hours: Independent study Class size X students:
Tutorial/Lecture/ 100 minutes/week 240 minutes/week 30 Students
Response

1 Prerequisites for participation

Learning outcomes

1. Upholding human values in carrying out duties based on religion, morals, and ethics

2. Play arole as a citizen who is proud and loves the country, has nationalism and a sense
of responsibility to the state and nation.

3. Internalizing academic values, norms, and ethics

4. Able to apply logical, critical, systematic, and innovative thinking in the context of
developing or implementing science and technology in the field of library and
information from a legal aspect;

5. Able to make decisions appropriately from a legal aspect, in the context of problem
solving in the field of Library and Information Science studies, based on the results of
information and data analysis.

Description
This course discusses the collection, processing, and dissemination of data and information

in the perspective of legal aspects.

Teaching methods:
1. Lectures

Assessment methods:
1. Assignments,
2. Middle semester examination,
3. Quizzes,
4. Final semester examination.
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