
Name : Tourism Marketing
module/course
code :

PAR61007

Student workloads:

510 minutes/week

Credits
(ECTS):

4.53
ECTS

Semester :

3

Frequency :

Odd

Duration :

1 x per
semester

Types of courses :

Tutorial/Lecture/Response

Contact hours :

150 minutes/week

Independent
study :

360
minutes/week

Class size
X
students :

30
students

1 Prerequisites for participation : no prerequisites
2 Learning outcomes :

Mastering marketing concepts and processes, able to identify marketing opportunities,
knowing the applicable marketing mix, mastering digital marketing concepts and knowing
destination marketing trends that are developing today.

3 Description :
This course provides the understanding of the critical role that marketing and promotions
play in the development and success of tourism enterprises and destinations is central to
this specialist three-year tourism degree.

4 Teaching methods:
1. project work

2. case studies

3. group work

4. lectures

5. discussions

6. seminars

5 Assessment methods: Presentation 10% Discussion 10% 3 Tasks 20% Quiz 10% MIDDLE
SEMESTER EXAM 25% FINAL SEMESTER EXAM 25%
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