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1 Prerequisites for participation

-

2 Intended Learning Outcomes:

ILO 3 Students are able to communicate alternative solutions within their authorities.

ILO 8 Students can analyse staff reviews in the decision-making process.

ILO 9 Students can carry out the duties and functions effectively and efficiently by using

information and analytical skills.

Course Learning Outcomes:

1. Students can understand concepts and theories in communication and
negotiation, especially in the public sector.

2. Students can apply the concepts and theories of communication and negotiation
in public and community organizations.

3. Students can analyze cases of communication and negotiation in Indonesia.
4. Students can understand techniques and models in communication and

negotiation.
5. Students can use communication and negotiation techniques in organizations
6. Students can understand the relationship between lobbying, negotiation, and

communication

3 Description

Public sector communication and negotiation is one of the fields of study in the study of
public administration. This course provides knowledge and communication and
negotiation skills where both can be used to support ongoing governance. This
sustainability includes communication and negotiation in the public sector explaining
various communication and negotiation processes that emphasize the communication
aspect as one of the determinants of smooth governance. Public sector communication
and negotiation course materials include communication theory, communication models,
elements of communication, political communication, communication technology, ethics
in negotiating, principles and laws of negotiation, processes and stages of negotiation,
styles in negotiating, models in negotiations, tactics in negotiations, conflicts and
negotiation, and the relationship between lobbying and communication.

4 Teaching methods: Lectures, Discussions

5 Assessment methods: Assignments, Mid-Term Exam, Final-Term Exam, Quizzes
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