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1 Prerequisites for participation (if applicable)

-

2 Learning outcomes

1. Students are able to study and analyze the "world of work" in a group of industrial
societies that lead to the digital world.

2. Students are able to analyze the internal structure of the industry and the role of
individuals in that structure by using organizational theories as a link in the
relationship between the analysis of industrial systems and work organizations.

3. Students are able to apply sociological theories in the implementation of
organizational administrative processes, organizational governance, and as a basis for
running a start-up business

3 Description

Industrial Sociology is a course in the Business Administration Study program which is
designed to develop the ability of students to think and express ideas related to the
development of society in the era of industrialization and digitalization. This course is
designed to provide comprehensive and up-to-date knowledge of industrial developments
to the digital era from a sociological perspective for business administration students. The
learning method applied in this course is based on a student-centered paradigm that
allows students to construct an understanding of industrial sociology based on experiential
learning with a contextual approach.

4 Teaching methods:
1. Lectures
2. Discussions
3. Group Works

5 Assessment methods:

1. Task,
2. Mid-Term Exam,
3. Final-Term Exam,
4. Quiz
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