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1 Prerequisites for participation  
- 

2 Learning outcomes  
1. Able to understand the concept of organizational and administrative theory 
2. Able to build insight into organizational and administrative theory 
3. Able to solve problems related to organizational and administrative theory 

3 Description  
This course studies institutions that have a dynamic system for their members so that it is 
possible to achieve overall common goals that cannot be achieved alone through making 
governance, determining ways to organize organizations, and making policies. 

4 Subject aims/Content:  
1. Introduction to organizational theory and its design 
2. Organizational structure design 
3. Strategy and effectiveness 
4. Relations between organizations 
5. Global organization design 
6. Environmental impact 
7. Organizational and political conflict 
8. Middle Semester Examination 
9. Making decisions in organizations 
10. Corporate culture and values 
11. Organizational innovation 
12. Information and monitoring process 
13. Organizational size and life cycle 
14. Design and technology for the workplace 
15. Material review 
16. Final examination of semester 

5 Teaching methods: Presentation, Discussion 

6 Assessment methods : Presentation 10%, Discussion 10%, Middle Semester Exam 40%, and 
Final Semester Exam 40%  
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