Course: China's Economic Development

module/course | Student Credits Semester Frequency Duration X
code workload X (ECTS) semester(s)
IAB69047 hours
Odd and Even | 2x / Semester
510 Minutes | 4.53 ECTS 4-6 Semester
/ Week
Types of Contact hours : Independent | Class size X
study students
Tutorial/Lect | 150 Minutes / Week
ure/Respons 360 Minutes / | 30 students
e Week

Prerequisites for participation (if applicable)

Learning outcomes

3. Making business benchmarks in accordance with the knowledge gained from China's
economic development courses;

4. Have the spirit of prioritizing the common interest not on behalf of the group in doing
business;

5. Able to see opportunities appropriately in business

Description:

The China Economic Development Course or more often referred to as PPC is an elective
course that continues to be held every semester. The importance of this course is that
China is a benchmark for world business development. This is very important for students
in order to gain knowledge about China's strategy in setting and implementing its policies
until China has become a developed country in the last 40 years. This course contains a
comparison of China in the pre-reformation period (Mao Zedong's leadership in 1948-
1977) with the post-Reformation period (Deng Xiao Ping's leadership in 1978-present). The
material and knowledge of students after graduating from this PPC course are knowing and
understanding the Business Law System in China, Labor in China, Banking in China,
Agriculture in China, China's Achievements,

Subject aims/Content
1. Li, Wu and Fumin, Shui. 2010. The Sinopedia Series: China,s Economy. Cengage
Learning Asia pte Ltd. Singapore

Teaching methods
2. Lectures

3. Discussions
4. Group Works

Assessment methods
1. Task
2. Mid-Term Exam




3.
4.,

Final-Term Exam
Quiz
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