Course: Distribution and Channel Marketing

module/course Student Credits Semester Frequency Duration X
code workload X (ECTS) semester(s)
IAB69017 hours
first 1x / Semester
510 Minutes | 4.53 ECTS 5 Semester
/ Week
Types of Contact hours : Independent Class size X
study students
Tutorial/Lect | 150 Minutes / Week
ure/Respons 360 Minutes/ | 30 students
e Week
1 Prerequisites for participation (if applicable)
2 Learning outcomes

1. Students are able to use and develop the concept of governance,
management, and integrated marketing communications from the company to
develop the business/business.

2. Students are able to use economic, social, political, and ethical concepts
from marketing communications to developing business ventures by
understand the concept of an integrated marketing communication process.

3. Students are able to utilize information technology media in developing business
units, conducting assessments and technical analysis of integrated marketing
communications.

4. Students are able to communicate and be responsible for policy
taken both individually and in groups when reviewing
integrated marketing communication case study.

3 Description:

is an elective course in the Business Administration Study Program, Universitas Brawijaya

as an effort to develop student potential in developing business/business, as well as

understanding business ethics and law, and analyzing company valuation.
4 Subject aims/Content

1. Overview of IMC

2. Brands and IMC

3. Companies and IMC

4. Marketing Communications Ethics

5. Traditional Advertising

6. Traditional Promotion

7. The Changing Marketing Communications Environment

8. New Media and other IMC options

9. Direct Marketing and Channels Marketing

10. Message Processing

11. Creative Execution

12. Planning Considerations

13. The IMC Planning Process




14. Finalizing and Implementing the IMC Plan

Teaching methods

1.
2.
3.

Lectures
Discussions
Group Works

Assessment methods

1.

P wnN

Task
Mid-Term Exam
Final-Term Exam
Quiz
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